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Be the First to Change!!!

As one may think the
hardest thing to do per-
sonally or professionally is
to figure out what the next
step is. As | found myself
doing at the Spring Con-
ference. | took a long hard
look at several aspects of
my own life and after hear-
ing one major phrase |
started to react. “Be the
first to change, because
change is good!!” Wow,
say that several times to
yourself and then sit and let it sink in. Think of the
many things in your life and how they work or could
be improved.

In addition to this, did you know that you
have 30 seconds to make a first impression with
someone, which can never be done again? In those
30 seconds that person will have formed their opinion
about you, and whether or not they will do business
with you. That is a very powerful 30 seconds, how do
you stand up?

A good place to start is to be a success in
your own mind. You need to remember to think
highly of yourself, because the world takes you at
what you believe. If you do not believe you are a
success that is what will be portrayed, but if you think
and believe that you are that is what will be portrayed.
Some great things to remember and help with this
are:

Be Optimistic:  Always make the effort to
try and find something good in every bad situation. It
may be relatively minor in the scope of things, but
there is always something positive to be found. It may
seem silly at first, but as it becomes a habit, you will
see that your attitude begins to change. Even in the
hardest of situations there is always a silver lining.

Display a Positive Attitude: Attitude is a
choice, do you have the right one? Did you know
your attitude determines your destiny? If you have a
positive attitude everyone you meet will change their
attitude to some degree.

It is like a smile, if you are smiling
those around you will smile. Remember the
key ingredient is a winning attitude.

Create a Great Tag Line: Do you
know the difference between a “tag line” and a
“slogan?” The difference is remembering that
a slogan is typically used with a single market-
ing campaign, whereas a tagline should be
considered as permanent. You'll want to de-
velop your tagline early on in the life of your
business. Along with your name, a tagline can
be an important part of your business identity.
A tagline is a word or phrase that helps people
readily identify with what you do or what you
sell. "You're in good hands with Allstate" or
GE's "We bring good things to life" are two
examples.

When you are done looking around
and realize the time has come for a change
know it is not easy, believe me. As we want
our company and lives to grow, so must our
attitudes and ideas. This keeps us ahead of
our competition. We must keep stepping
outside our box and trying new things. As you
begin to change and others see the change in
you they will begin to change as well, and you
will have started a buzz. Now you have
become a leader and a mentor. So | challenge
you to take that look, step outside that box and
take the chance to change!!
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Leading Women Express Network
Rose Mesecher & Leading Women Express Network mesnbe

Congratulations! | was so excited to learn thadieg Women Express Network was named as a
recipient of the Newsletter Award at ABWA's DistriConference in Niagara Falls, NY.

Serving as the Newsletter Editor is a strong commeiitt to your chapter. It takes a great deal otim
to gather chapter information, publish businessvait material and present it to the chapter in a
timely manner each month. To go the extra mild, @mthis with the quality | have seen in your
newsletters, reflects a great deal of dedicatioyoto chapter and the association.

| am so glad that you took the initiative to subgatir newsletters, and that they were recognized fo

their superior quality.

Thank you for all your efforts to ensure that yobapter members receive a positive ABWA experience.

| thank all of you for your support of the AmericBnsiness Women’s Association.

In ABWA Friendship,

Deb Horrocks
District Il Vice President
www.debhorrocksABWA.com

The 2008 LWEN Nominating Committee is pleased to announce that this year's nomination process was a resounding success. The
committee reviewed 18 nominations for the three officer positions open in 2008-2009 and 64 nominations for the 2009-2010 officer-elect
positions. Numerous members were nominated multiple times for different positions. Below is the slate of officers to be considered at the
LWEN July 9th meeting when President Cindy May presides over the election process. After reviewing the responsibilities of the office they
are slated for, each candidate was contacted and confirmed their willingness to accept their nomination and fulfill the responsibilities of their
position.

SLATED OFFICERS
Presented for Voting/Confirmation
LWEN July 9, 2008 Meeting

2008-2009 Board Positions 2009-2010 Officer-Elec t Positions

President—Diane Staab

President Elect—Pam Green

VP Elect of Programs—Lina Lawson

VP Elect of Finance—Mechelle Milliorn

VP Elect of Hospitality—Cindy May

VP Elect of Networking—Jodi Loveall

VP Elect of Administration—Debbie Waskow

VP Elect of Communications—Tina Gandy

VP Elect of Marketing & Publicity—Pam Mize

VP Elect of Education/Resources—Geanna Kincannon
VP Elect of Marketing & Membership—Cortney Tenhet

President Elect—Debbie Waskow

VP Elect of Programs—Denise Joiner

VP Elect of Finance—Lina Lawson

VP Elect of Hospitality—Desarie Hobbs

VP Elect of Networking—Beverly Turek

VP Elect of Administration—Denise Pineda

VP Elect of Communications Rose Mesecher

VP Elect of Marketing & Publicity Cortney Tenhet

VP Elect of Education/Resources—Britany Mader

VP Elect of Marketing & Membership—Debbie Holladay
VP Elect of Marketing & Arrangements—Brandi Ring-Cooper
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The Nationally Award Winning LWEN It is easy to send your company's mes-
Express Newsletter is alive and sage out to our membership - simply I
printing! advertise in the LWEN Express in the Ad Specifications
form of an advertisement. Full Page
Advertising within the Leading Women 75T!x§_ H
Express Network is just another net- Your paid newsletter advertisement
working opportunity that accompanies even comes with free web advertising as One-Half Page
your LWEN membership. well on our LWEN website, 3.75' W x 9" H (Vertical)

www.abwalwen.org. 9" W x 3.75” H (Horizontal)

One-Fourth Page
3.75"Wx 3.75" H
Full Page color only

One-half Page, color only

One-Eighth Page / Business Card
One-fourth Page, color

3. 5" W x 2" H (Horizontal)
2" H x 3.5" W (Vertical)

One-fourth Page, black & white
One-eighth Page, color
One-eighth Page, black & white

Your ad will run for the remainder of the 2007-08 LWEN fiscal year (until July 31, 2008) and should
be submitted camera-ready to Rose Mesecher, Vice President of Communications, via email. For more details or to
secure your ad space, simply email Rose at winterrose30@yahoo.com. You will receive an advertising contract, and
once your advertisement and payment are received (send payment to the LWEN address at P.O. Box 10915, College
Station, TX 77842), your ad will be posted/printed in the next newsletter and on our website.

Thank You!

Rose Mesecher

Vice-President, Communications 2007-08

Leading Women Express Network | American Business Women's Association | www.abwalwen.org
979-571-0175 ¢




By Nicole Woodward
Upon first entering the Crowne Plaza on the San Antonio Riverwalk and checking in for the American Business
Woman's Association District Conference, | noticed that as a 20-something, | was one of the younger women there.
At first | was intimidated, but then found that the conference was a learning experience like no other. Despite the
generational and professional differences between the other women and me, each turned out to be a friend waiting to be

made, and a mentor waiting to share advice. To be in the presence of such success and professionalism was truly
awe-inspiring.

During the first ABWA Makeover session, | learned that only 3% of the women in ABWA across the nation are
age 19-30. Being that this is my age group, | couldn’t help but wonder why other women my age, who are just beginning
their professional careers and could use the professional development and support provided by ABWA, weren't joining &
remaining members at a higher rate. Young professional women across the country need to know about ABWA and the
exhilarating changes in their personal and professional lives that can result. As a result of the ABWA District
Conference, | have made it my mission to share the benefits of ABWA with more of my peers — those women who
constitute the future membership of ABWA and have the most to learn from the generations of successful, professional
business women who have created the path for us.

The opening night speaker, Mr. Dean Lindsay, was charismatic, enjoyable and said something that has changed
my perspective on my career. He said “All progress is change; but not all change is progress.” | realized that | needed
to take care to make progress in my professional life, and not just make changes! How simple it is to make changes in
our professional habits, and not consider whether or not those changes are progress or just change. Dean’s comment
also made me consider the difference between positive and negative change and how we view change. How easy it is
to perceive any change as negative, if we don’t stop to consider what potential benefits there can be. So many of us
resist change when we should embrace it as progress.

Lastly, | feel that | walked away from my first district conference with 350 new friends — successful friends,
professional friends, and lastly, true ABWA friends. | have never experienced anything like the ABWA District
Conference, and truly hope | have the opportunity to be in the presence of such greatness once again. To all of you who
have shared your wisdom with the 20-somethings of ABWA, thank you for making it such a special place for to be!!




Member of the Month
Nancy Ufer

Nancy Ufer has been in College Station for four years. She has been married to John who works as a CEO for Bryan Radiology
for 23 years and they have three children, Lauren (20), Jordan (17) and Dillon (12). Nancy moved to College Station from the
Ozarks of Arkansas. She has truly been converted to a Brazos county resident. Nancy loves this community and it is easy for
her to sell our community to recruits from other areas because of this. Before getting into real estate Nancy raised her family full
time and taught her women'’s bible study class. She loves learning, reading and of course shopping.

She has enjoyed meeting wonderful friends through LWEN and has cherished the incredible speakers that we get to enjoy.

Nancy works for Coldwell Banker United, Realtors and loves what she does. "Real Estate is my
calling,” says Nancy. | have moved several places and to several states supporting my husband’s
career opportunities and know the ups and downs of moving a family of various ages. Nancy looks
at her clients’ needs outside of real estate and helps them get connected in our community during
the home buying process. "l feel like the people here are what makes our community special and |
do what | can to get my clients meeting new friends quickly".

Nancy attends Central Baptist Church and is involved in couples and women'’s bible studies.
Favorite Quote: You are as great as you achieve to be and believe that you can be.

Nancy Ufer

Coldwell Banker United. Realtor
979-574-0966 Cell
979-846-8400 Office
Nufer@cbunited.com

June Birthdays June Anniversaries

Debbie Hollada: June 12 Li.nda Jo Baker Barbara Durrant
Cynthia Howardy June 16 Tina Gandy Amanda Hall
Kris Ann Martin June 16 Denise Joiner Qynthla Kauder
Barbara Holley June 19 Myra Kretschmar Lina Lawson
Geanna Kincannon June 19 Brittany Madder Pam Mize

Beverly Turek Debbie Waskow




District Il Snapshot

By Cortney Tenhet
This year at the District Il Spring Conference in San Antonio, Texas we were fortunate to receive
a snapshot of our district's membership compared to other districts within ABWA. District Il of
the American Business Women’s Association is comprised of Arkansas, Louisiana, Mississippi,
Oklahoma and Texas with 115 Chapters and 16 Express Networks.

Our district contains 17.9% of the total active members of ABWA, second only to District I,
comprised of Alabama, Florida, Georgia, South Carolina and Tennessee. District | also includes
Puerto Rico and has 19.8% of all active ABWA members. District Il has the largest
concentration of Express Networks and leading the way is the Leading Women Express
Network. Throughout the spring conference LWEN was singled out as what and how to do it!
The average size of groups in District 1l is 30, the highest average of all the districts and LWEN
is currently at 91 members (as of 04/01/08). District Il has also enrolled 948 new members in
2007, the highest new member enrollment out of all six districts in the ABWA. Whoop!

There are definitely some areas worthy of our attention that we should strive to improve within our District:

In 2006-2007, District Il had nine groups deactivated, thus affecting 84 members, these women did not lose their national
membership and benefits, but the local impact is of major concern.

For the 2006-2007 year, only eight groups were recognized as Best Practices...again LWEN was one of the eight in our
district but as a district we should encourage other Chapters/Networks to maintain and submit themselves for Best
Practices.

There were 131 groups in District Il that were eligible to submit applicants for Top 10, only 18 ladies applied last year. This
is such an amazing award that every Chapter/Network should submit a Top 10 applicant!

For the 2006-2007 year, 32 groups in District Il were eligible to participate in the Business Skills Tuition Reimbursement
program and only six groups exercised their opportunity!

Many of your 2007-2008 LWEN Officers attended the District Il Spring Conference and took with them the skills to maintain
our Best Practices rating and to take advantage of every opportunity that ABWA has to offer. We’'ll be bringing you these
changes and opportunities in the coming weeks to help educate the entire membership on everything that ABWA has to
offer each individual as well as our Network. We recognize that LWEN is an outstanding organization, in large part to our
devoted membership, but there is always room for improvement! Let’s keep striving for excellence and help other Chapters
and Networks in District Il do the same!




at ABWA Spring & National Leadership Conferences
by Tina Gandy

District and national conferences mean something different to each of us. Some may say the KU Essentials are
extremely helpful while others are focused on learning more about ABWA. All of these are great components to the
conferences, but my key purpose is to network and associate with other powerful women with similar
backgrounds. They become valuable resources in my life and in my business. My network extends from my very
special network of "Leading Women" to all over the country. That's pretty powerfull Over the last 9 years, my network
has grown by the 100's. | can honestly say | have an ABWA connection in every state. Since | have joined, | have
attended 8 district conferences and 7 national leadership conferences. (District conferences: Little Rock, Arkansas;
League City, Texas; Baton Rouge, Louisiana; Waco, Texas; The Woodlands, Texas; Philadelphia, Mississippi; New
Orleans, Louisiana and San Antonio, Texas. National leadership conferences: Albuquerque, New Mexico; Nashville,
Tennessee; Las Vegas, Nevada; Richmond, Virginia; Grapevine, Texas; Anaheim, California; and
Greensboro, North Carolina.) ABWA has taken me places | would probably have never visited on
my own and has connected me to wonderful women that | consider valuable in my life personally
and professionally from all over the country.

My advice to you when you attend an ABWA district conference or a national leadership
conference, bring a box of business cards, sit with someone you have not sat with before, and at-
tend everything that is offered to you. You will be surprised the connections you make and that
YOU will actually become that VALUABLE RESOURCE to someone else!

Mark your calendars now for the 2008 National Leadership Conference in Covington,

Kentucky, October 2" through the 4", 2008, on the southern side of Cincinnati. While you are
making plans to attend the next exciting event in Covington, go ahead and mark your calendars on
April 3 and 4™, 2009 for the next District Il Conference in Shreveport, Louisiana. | look forward to
seeing you all there.

By Geanna Kincannon

As | returned from the San Antonio District Il 2008 Spring Conference (my first ABWA conference), thoughts of
what | would write about entered my mind. Hmmm...I could tell everyone about Cracking the Networking CODE, a
wonderful and motivating seminar given by Donny Osmond...uh, | mean Dean Lindsay. He delivered the 4 Steps to
Priceless Business Relationships with the acronym CODE...1-Create Personal Curb Appeal, 2-Open Face-to-Face
Relationships, 3-Deliver Solid First Impressions, and 4-Earn Trust. By the way, did anyone ever check to see if he was
wearing purple socks? Or, | could write about the ABWA-KU Certificate Series, Customer Service-Obtaining and
Retaining Devoted Customers given by Dennis L. Rosen, a true "golden nugget" presentation where we learned that our
objective is NOT customer service...it IS customer devotion. Decisions...decisions. Then it came to me...the most
precious "gift" that | would bring back to all of you wasn't only what | had learned in the classrooms, it was the
friendships that | had made along the way. Getting to know the wonderful women of ABWA...can you
say...PRICELESS! Wow! The things that | learned about my wonderful ABWA sisters and the memories shared could
not be expressed with mere words, but if | were to try you would hear me shout O-L-E'...ole"...ole'! Approval, triumph

and joy...ole"!

It has now been a year or so since | walked into my first LWEN meeting and | feel
compelled to warn all you "newbies"...BEWARE the LWEN bug is TOTALLY contagious!!! This
is truly an awesome group of women who represent “progress" and incorporate the ABWA
mission in everything they do. As a member, you will grow tremendously both personally and
professionally...you truly will get what you put into it.

| encourage you all to attend the 2008 ABWA National Women ’'s Leadership
Conference... ROLLIN' ON THE RIVER WITH ABWA!
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Ethical dilemmas occur as a result of val-
ues in conflict. It is important that the val-
ues of the American Business Women'’s
Association are communicated to all mem-
bers, and so chapter leaders are asked not 2. Members will not allow their per-
only to communicate but also to embrace, sonal beliefs and convictions to inter-
support, reinforce and uphold ABWA's fere with the representation of

Proud Code of Conduct. ABWA'’s mission.

1. All members will serve as goodwiill
ambassadors for the American Busi-
ness Women'’s Association.

ABWA's Proud Code of Conduct was de- 3. Members will always treat their
veloped as a means of guiding all members member colleagues, guests, vendors
in making ethical decisions. The broad and sponsors with honesty, respect,
statements of the code of conduct that are fairness, integrity, responsibility, kind-
listed below are not expected to cover all ness, and in good faith.

conduct for all situations, however. This is

why the Proud Code of Conduct was cre-

ated as a living and fluid code.

4. Members will maintain compliance
with ABWA National, Chapter and
Express Network Bylaws.

5. Members will not use their personal
power to advance their personal inter-
ests.

6. Members will strive for excellence

in their professions by maintaining and
enhancing their own business knowl-
edge and skills, and by encouraging the
professional development of other
members.




President Cindy May called the meeting to order at 11:55 a.m. and welcomed 49 members and 14 guests and read the ABWA Mission Statement.

May and Diane Staab, President Elect, handed out several door prizes.

Tina Gandy, VP of Marketing & Membership, welcomed guests and asked that they sign the guest cards in the middle of the table. Guests introduced
themselves or were introduced by the member that brought them.

May introduced Staab, who called up the other LWEN Top 10 Committee members, Pam Green and Desarie Hobbs, to recognize their work and the
2008 LWEN Top 10 Candidate, Debbie Waskow. Waskow along with the other nominees, Grace Vroonman, Lisa Wantuck and Wendy Weldon were
all congratulated on their applications. After the photos with the winner, Waskow said a few remarks.

May introduced Lina Lawson, National ABWA President who then introduced the Featured Presentation Speaker and fellow LWEN member, Jan
Coates and her presentation “Productive Networking.”

Networking is coming together, doing business with someone you know, like, and trust that will benefit both parties. It's cultivating long term mutually
beneficial relationships.

Coates gave several tips for Productive Networking:

Be yourself.

Establish networking goals.

Follow up...always do what you say you are going to do (i.e. “Let’s have lunch” or “I'll call you”).
Send a thank you note.

Ask permission to give someone your business card.

Always keep business cards in your pocket.

Invest money in your business cards

Look the part

Wear a name tag.

Ask questions about the other person.

Put YOU in your pocket, it's not all about YOU.
Coates also gave us the 3 G's:

G1-Grasp and grip their hand.
G2-Glimpse at their name tag.
G3-Grin.

Lawson presented Coates with an appreciation gift and May thanked Coates for addressing LWEN, and then brought up Brandi Ring-Cooper, VP of
Networking to introduce the Features Business of the Month. Cooper introduced Nicole Rincones with Homewood Suites. Rincones told about the
benefits of an extended stay hotel in a very competitive hotel market.

May thanked RIncones and asked for VP announcements:

Gandy reminded everyone about the New Member Orientation on May 21.

Denise Pineda reminded everyone that local LWEN dues are $42 annually and are due August 1. She will be emailing out dues statements in the
next few weeks.

Pineda also reminded those that received financial assistance that their articles and proof of registration are due May 19.
May told everyone that Kaye Matejka will be heading up the Nominating Committee and to expect an email from her regarding nominations for the
upcoming year.

The membership then participated in Four Minutes of Fame.
May and Staab handed out the few remaining door prizes and then adjourned the meeting at 1:01p.m.

Respectfully submitted,
Cortney Tenhet, Vice President Administration




June
6/11 - LWEN Monthly Meeting
6/25 - LWEN Social
6/28 - Newsletter Articles/Ads Due
July

719 - LWEN Monthly Meeting

August

8/13 - LWEN Monthly Meeting

September

7/28 - Newsletter Articles/Ads Due

9/10 - LWEN Monthly Meeting

Check out these articles that are available to snembers!
To get your own copy, simply email Wendy Weldonvatjuared2@gmail.com

What You Need to Know Before You
Quit

10 Ways to Inject Fun Into the Work-
place

Developing a Reputation

Girlfriends, Stop Being Pitiful About
Your Career!

15 Tips to Voicemail Survival for the
Sales Professional

Passion Pays

A To Do List That Works

How To Get Your Boss To Agree

How To Reduce Stress At Work

Using a Private Mailbox

Getting The Most From Working At
Home

7 Tips to Speak With Ease

8 Secrets to a Knockout Business
Presentation

Incorporate Humor in Your Next
Speech: Public Speaking with
Humor

Fighting Employee Turnover Costs

5 Tips for Effective Employee
Recognition

Ignite the 2 Fires of Employee
Motivation

Vision, Strategy, and Tactics

Meeting Management

Top 10 Small Business Tax
Deductions

7 Ways to Reduce Your Small
Business Tax Burden

Top Ways to Avoid Small Business
Audits

Risk, Reward, and Entrepreneurship:

Are you a base hitter or do you

swing for the fences?
Professional Management vs.

Entrepreneurial Management
Do Entrepreneurs Need Good Luck?

Home Business Marketing 101

Quantifying Your Marketing Efforts

Can Customer Loyalty be Bought?

Customer Relationships Are Key to
Your Marketing Strategy

5 No-Cost Marketing Tips

Patience in Marketing

Discover and Crush Your Brand
Barriers

Pricing Strategy:
How much should you charge for
your product or service?

Marketing vs. Advertising:
What's the Difference?

How To Write a Slogan that Sticks

7 Steps to Planning a Productive and
Successful Promotional
Campaign

The Value of a Newsletter

Break the Resistance of Consumer
Buying Behavior

The 6 Laws of Small Business
Advertising Success

Marketing Along the Path of
Least Resistance
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